
Media Kit 2026  Perfumer & Flavorist+ | www.PerfumerFlavorist.com

Jeb Gleason-Allured

Group Publisher
jallured@allured.com
630-344-6069
www.PerfumerFlavorist.com

*Note: Bleeds 1/8” left, right and bottom of spread (add top bleed for Full Page and Spread)

MAGAZINE 
ADVERTISING SPECIFICATIONS

FULL PAGE*
Trim 8.188” x 10.875”
208 mm x 277 mm
Bleed 8.438” x 11.125” 
214 mm x 282 mm

LIVE AREA
7” x 10”
176 mm x 252 mm

1/2-PAGE VERTICAL
3.333” x 10”
85 mm x 254 mm

1/2-PAGE HORIZONTAL
7” x 4.833”
178 mm x 123 mm

1/3-PAGE HORIZONTAL
7” x 3.167”
178 mm x 80 mm

1/4-PAGE HORIZONTAL
7” x 2.333”
178 mm x 59 mm

1/3-PAGE VERTICAL
2.167” x 10”
55 mm x 254 mm

1/4-PAGE VERTICAL
3.333” x 4.833”
85 mm x 123 mm

SPREAD*
Trim 16.376” x 10.875”
416 mm x 277 mm
Bleed 16.751” x 11.25”
425 mm x 283 mm

1/2-PAGE  
HORIZONTAL SPREAD*
Trim 16.376” x 5.333”
416 mm x 135 mm
Bleed 16.626” x 5.458”
422 mm x 138 mm

1/6-PAGE HORIZONTAL
7” x 1.0”
178 mm x 25 mm

PRINTING: 	 4-color (CMYK) sheetfed offset

BINDING: 	 Saddle-Stitched

PAPER: 	 Cover 80#  Copy 60#

PROOFS: 	 No proof is required. The printer will produce pleasing color  
	 based on acceptable SWOP industry standards. 

	 If you require a proof before printing, one can be sent for approval  
	 at an additional charge to the advertiser. Please allow sufficient time  
	 to proof and ship.

Reach over 10,000 qualified professionals engaged in building cosmetic  
& personal care brands.

ADVERTISING SIZES | All dimensions are width by height.



Media Kit 2026  Perfumer & Flavorist+ | www.PerfumerFlavorist.com

Jeb Gleason-Allured

Group Publisher
jallured@allured.com
630-344-6069
www.PerfumerFlavorist.com

MAGAZINE  
ADVERTISING SPECIFICATIONS CONT’D

Electronic Files

PREFERRED FILE FORMAT

High-resolution PDF (300 dpi). Ad page templates  
for InDesign and PDF presets are available.  
Contact your sales representative.

Professional Tip: When creating your PDF, be sure 
to offset your crop marks to the bleed size, otherwise 
the crop marks will appear within the bleed area and 
potentially print in the magazine. There is no need to 
create crop marks for partial ad sizes.

•	 On full-page ads, all vital copy should be no 
closer than 1/4” to the trim. Less than 1/4” there is 
a chance the text could be trimmed off. Allow 1/8” 
bleed beyond trim, if ad bleeds.

•	 Any lines must be 1/2 pt. or larger.

OTHER IMPORTANT INFORMATION

•	 Furnish graphics to size. PDF or EPS formats  
are preferred. JPEG’s are accepted, but must be  
300 dpi resolution or higher.  
Web graphics will not work.

•	 Save all files including the graphic elements in  
CMYK mode unless a spot color is going to be  
used for output.

•	 Provide all files at a resolution of 300 dpi or higher.

•	 Include copies of all fonts and graphic elements used 
to create the file. 

•	 Use only OpenType fonts.

•	 Use collect functions found in layout software.

•	 Do NOT send Quark, Corel Draw, Microsoft Word, 
PowerPoint or Publisher files.

SENDING FILES
If your file is 20 MB or smaller, email it to  

Kasia Smialkowski at ksmailkowski@allured.com.  
Please indicate which magazine and issue  
the ad is for. 

•	 For larger files, send through free large file  
transfer online services, such as Dropbox, 
TransferBigFiles, Hightail, etc.
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MAGAZINE  
ADVERTISING SPECIFICATIONS CONT’D

February 2025
www.PerfumerFlavorist.com

WANT MORE?
Check out our digital magazine exclusives!

www.PerfumerFlavorist.com/DM

PRECISION FERMENTATION IS SHAPING 
THE FUTURE OF FLAVOR

British Society of Flavorists 
to Pen UK/EU-Based Flavor 
Reports Column Series

Inside Unilever’s New 
Fragrance House: Q&A 
with VP of Fragrance

Fragrance Innovation 
Shines at Beautyworld 
Middle East 2024

What a new generation of flavor molecules means for the industry, sustainability 
and consumer demands.

February 2025
www.PerfumerFlavorist.com

WANT MORE?
Check out our digital magazine exclusives!

www.PerfumerFlavorist.com/DM

PRECISION FERMENTATION IS SHAPING 
THE FUTURE OF FLAVOR

British Society of Flavorists 
to Pen UK/EU-Based Flavor 
Reports Column Series

Inside Unilever’s New 
Fragrance House: Q&A 
with VP of Fragrance

Fragrance Innovation 
Shines at Beautyworld 
Middle East 2024

What a new generation of flavor molecules means for the industry, sustainability 
and consumer demands.

3"

3"

3"x 3" trim size
with .125" bleed

3”x 3” trim size 
with .125” bleed

3"

3"

3"x 3" trim size
with .125" bleed

3”

3”

3”x 3” trim size 
with .125” bleed

March 2025
www.PerfumerFlavorist.com

WANT MORE?
Check out our digital magazine exclusives!

www.PerfumerFlavorist.com/DM

THE GLOBAL FLAVOR INDUSTRY ENTERS 
A ‘COMPLEX’ AND ‘RAPIDLY EVOLVING’ 
PHASE, SAYS IOFI EXECUTIVE DIRECTOR

Sniffing Out the Future: Airzai’s Smart Tech 
is Disrupting the Fragrance Game

Sipping on the Run: RTD Coffee and Tea 
Market Emphasizes Convenience, Health

ICATS Adapts Learning Platform to Support 
Continued Aroma Trade Education: Q&A with 
Education Officer

Sven Ballschmiede, executive director of the International Organization of the Flavor 
Industry, discusses regulation flashpoints, healthy food trend impacts and more.

Your company message 
and logo here

DIGITAL EDITION ADVERTISING
Issue Ready E-mail & Digital Edition Banner Ad (includes Mobile Ad) 

Issue Ready Email Ad	 300 x 250 px, 72 dpi 
Reader Banner Ad	 728 x 90 px, 72 dpi 
Mobile Banner Ad	 320 x 50 px, 72 dpi 
Belly Band	 8.188” wide x 4”–5” tall

COVER CORNER
Promotes a corporate brand, product, website, tradeshow participation or direct 
readers to an interior ad.

•	 The ad can be placed in the bottom right (recommended) or the top right corner 
of the magazine cover.

Digital Belly Band 




